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SURVEY HIGHLIGHTS DOCTORS’ CHALLENGES

IN ORDERING AND INTERPRETING LAB TESTS

Primary care physicians have uncertainty for 14.7% of the clinical lab
tests they order, and they experience uncertainty in interpreting the re-
sults 8.3% of the time, according to survey results published in 7he Journal

of the American Board of Family Medicine (March-April 2014, Vol. 27, No. 2).

The survey of 1,768 doctors found the most problematic issues when order-
ing tests were: 1) uncertainty over patient cost (55%); 2) insurance poli-
cies that limit testing (48%); and 3) insurance policies mandating use of a
specific lab (40%).

‘The most common tactic that surveyed physicians use to overcome uncer-
tainty in ordering lab tests was “reviewing e-references,” cited by 57%, while
the least common tactic was “asking a lab professional,” cited by only 6%.
Continued on page 11.
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NEW NCCI POLICY CUTS FISH TEST RATES BY 50%

W‘nthout warning or comment from the lab industry, CMS has issued
guidance through its National Correct Coding Initiative (NCCI)
Policy Manual, which effectively cuts Medicare reimbursement for FISH
testing by 50%. The new NCCI policy states that if two or more probes are
applied to a sample for CPT codes 88365, 88367 or 88368, only one unit
of service can be billed because the two probes are part of the same “probe
staining procedure.” Thus CMS will reimburse $0 for the second, third or
fourth FISH probe performed on a patient specimen. Previously, labs had
billed one unit of service for each reportable FISH probe.
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Laboratory Economics is a monthly business newsletter that gets behind the headlines and
press releases to provide you with the strategic information and data you need to compete
and win. Our editors talk directly to the people making the news, providing you with a
first-hand view on lab marketplace developments. Subscribe today and you will immediately
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Win Big with the Most Current News & Information:
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Diagnostics and LabCorp

* Find out the latest specialty physician groups to insource pathology services and how
pathology groups ate dealing with this alarming trend

*  Get in-depth profiles of the nation’s most successful hospital lab outreach programs

* Learn the clinical and business details behind exciting new molecular diagnostics

*  Get benchmarking data and strategies you can use to improve your lab’s billing and
collection operations

*  Hear expert opinion on emerging lab trends through exclusive interviews with the lab
industry’s movers and shakers

*  Get statistics from our proprietary surveys on Web-connectivity, molecular diagnostics

and hospital lab outreach

Special Bonus: New subscribers will receive the current issue free of charge.

100% Satisfaction Guaranteed! If at anytime you become dissatisfied with your subscrip-
tion to Laboratory Economics, drop me an e-mail and I’ll send you a refund for all unmailed
issues of your subscription, no questions asked. Jondavid Klipp, labreporter@aol.com
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